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Sports Sponsorship by Cigarette Companies
Influences the Adolescent Children's Mind and
Helps Initiate Smoking : Results of a National
Study in India

SHARAD G VaiDYa*, JAvanT S Vaiova**, U D Naik***

ﬁ‘
W To estimate the effect of large scale tobacco sponsorship of cricket, a study was conducted on children's knowledge and
perceptions about smoking and their impact on subsequent smoking uptake. Twelve nations played 36 matches in the Wills Wodd
Cup-1996 cricket series over one month during which Wills (a cigarette brand) was extensively advertised by live broadcast to a
2-billion viewers with WILLS logo on the players’ T-shirts and playground, newspapers, magazines, and hoardings. An anonymous
structured questionnaire including 4 knowledge based questions sbout tobacco, 4 about perceptions directly promoted by Wills
and 10 questions related to wrong perceptions about smoking was administered by class teachers six months after the series. A
total of 5822 children (65% boys and 35% girls) in Grade 10, aged 13-17 years (median 14) were selected. Smokers
increased from 137(2.4%) before the series to 649 (11.19%) after the series. The smoking initiation rate was 2.04%(13/
636) in children with full knowledge and no wrong perceptions, 7.89(48/61 8) among those with less knowledge and no wrong
pevcepﬁom.Anwngd\onwithlmlawvdedgebmbdieﬁngindkqudemMedpawpﬁommd3 of the smoking related
perceptions the rate for smoking initiation was 20.55% (127/618): The sponsorship appeared to have a similar effect on
initiation rates in both sexes despite the strong social taboo against girls smoking in India. Wrong perceptions about smoking
promoted by tobacco sponsorship increases smoking initiation amongst both boys and girls even when they are aware of the risks
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Asia has long been an important growing market for the tobacco industry. The favourite ploy of the
industry is to systematically target children and adolescents. We have previously shown that sports
sponsorship by tobacco industry significantly increased children’s experimentation with tobacco'- In this

multicentric study, we evaluated the effect of large scale sports sponsorship by tobacco companies on the

adolescent mind. The Indian Tobacco Company (ITC), a subsidiary of British American Tobacco (BAT),

sponsored the Wills World Cup-1996 cricket series. In this popular

mrga_nisation for Tobacco Eradication (NOTE, India) and pedieslamatipos pagticipaied in'Soumaighes played overa pe-

Goa Cancer Society, Vaidya Hospital, Goa 403001 riod of one month. The series was broadcast live to a 2-billion
*MS, FICS, Chairman, NOTE viewers worldwide.

**FRCS, MS, DNB, Honorary Lecturer, Department of Surgery, The popular cricket matches were broadcast live on national

Royal Free and University College Medical School, University Col- television during which time, Wills was extensively advertised.
lege London, London WI1P 7LD . y y A .
*+%PhD, Research Fellow This included specially made T-shirts with the WILLS logo im-
rinted on them, and were worn by the players and managers.
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WILLS was displayed prominently at several places on the playground, on hoardings and on strategic spot
displays. In addition, there were advertisements in daily newspapers and magazines and there were large
cutouts of the brand at public places. Before, during, and after the series there was widespread popular
interest especially among the children and adolescents about the Wills cricket series. The WILLS logo was
displayed about 158 times during the day.

MATERIAL AND METHOD

About six months after the matches, an anonymous structured questionnaire was administered by
class teachers to a total of 5822 children (65% boys and 35% girls) in grade 10 (age 13-17 years) in 93 schools
in 6 cities of India. The questionnaire included 4 questions testing knowledge about harmful effects of
tobacco, 4 questions related to the perceptions directly promoted by the sponsor and 10 questions probing
into the wrong perceptions about smoking. The answers were correlated with the risk of initiation of
smoking in a child after the matches. The Epi-info version 6 software programme was used for statistical
analysis.

OBSERVATIONS

Out of 5822 children,137 (2.4%) were smokers and 149 (2.6%) were chewers of tobacco before the
matches. A total of 5165 children stated that they had not used tobacco prior to the matches and 371
children did not answer this question. Six months after the matches the number of smokers increased to 649
(11.1%). Of the 512 new smokers, only 128 were new smokers of Wills, the advertised brand.

Here in this article an attempt was made to analyse the group of children who were not using tobacco
before the matches with respect to the influence of knowledge, perceptions created by tobacco sponsors
and the wrong perceptions about smoking.

It was found that 71.1% to 86.5% of children knew about dangers of smoking (Table 1). The risk of
initiation of smoking was inversely reiated to the degree of knowledge (Table 2).

: We found that the environment and slogans created by the
Table 1 — Questionnaire ;:Ii:::trls”&; 7")"""‘"‘13" of Smoking and | <nsor influenced children’s perceptions regarding smoking.
0, . .

- - - The number of wrong perceptions was directly related to the
Questionnaire Believers (%) 1 s : - s .
¥, Rdicia — T risk of initiation of smoking. The most influential perception

o cigarettes cause addiction J . e )
D T ol delaerious (isenses 86.5% yvas the personal‘lsec},messagg. You become.a })f:ttgr cricketer
like cancer and heart attacks? if you smoke Wills.” For this message, the initiation rate for
Does smoking lowers the life-span? 71.9% believers was 25.5% and for non-believers it was 7.5%. Table 3
Is smoking very dangerous? 82.0% shows that the knowledge significantly (p <0.001) reduced the

risk of initiation of tobacco use among the

Table 2 — Questionnaire on Smoking, Children (%) Replying and Smoking Initiation believers as well as non-believers of the
Rate sponsorship-created perceptions. However,
Questionnaire Children (%) Smoking Relative risk | belief in the two perceptions, “Team with
initiation rate (p-value) more Wills smokers will fare better” and “You
Smoking about dangers of smoking : become a better cricketer if you smoke Wills”
All 4 correct answers 45.9% 4.7% 1 . . S :
increased the risk of initiation of smokin
1 wrong answer 29.4% 9.2% 1.95 (<0.001) hild ith fi ?lko led g
2 wrong answers 16.4% 17.9% BT R CHC T oRE EICIER I th Tull Knowicdge.,
3 wrong answers 16.9% 23.9% 5.06 (<0.001) We found that a significant proportion
All 4 wrong answers 1.4% 31.5% 6.66 (<0.001) | of children had wrong perceptions about the
Perceptions about Wills : effect of smoking on performance at sports
No wrong perceptions 43.3% 6.25% 1 IFi ‘%l bl')I(? reotinl SRS
1 wrong perception 38.6% 10.0% [T RRals- T uEEe, entatanility anc soctatinage,
2 wrong perceplions 13.9% 16.9% 2.7 (<0.001) | The smoking initiation rate after the series
3 wrong perceptions 3.8% 24.7% 3.96 (<0.001) | was significantly higher (12.7% to 18.7%)
All 4 wrong perceptlons. 0.4% 19.1% 3.05 (<0.05) among the believers of these wrong percep-
Perceptions about smoking : . i beli 8.4%
B T 56.9% 6.4% 1 tions as compared with non-believers (. 4%
1 wrong perception 18.3% 10.5% 1.63 (<0.001) | t09.3%) (p <0.01). We found that belief in
2 wrong perceptions 12.0% 12.5% 1.96 (<0.001) | increasing number of wrong perceptions
3 wrong perceptions 7.9% CoR 2.37 (<0.001) | ircreased the risk of initiation of smokin
4 wrong perceptions 4.9% 19.9% 3.11 (<0.001) g
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. Table™3 — Effects of : Knowledge and Wrong Perceptions on. Smoking Inidation Rates - & Saalna

: SR S With less than full knowledge: - 4. . . With full knowledge. T

Perception (% believing)' ' 7% = Believers: = ©Non- " 7" RR'(P)i/ ' ~+/Believers. = " ‘Non-" /- “* 'RR (P)"
. .’ T e Delleye st R e R R believers ' = T ¢

s

Perceptions about Wills ;" BraELe g s PR e T T, =
Share the magic. plesks sharing v 019, e el ZASE RS S OIS R 1620 0 S
cigarette or a cigarette packet (29.5%).(155/793) - = -(198/1590) 0.001) - (@3M1470) - (010)
“Wills is smoked ali over d,e S 7 1 _-.-14;6.1;:*. At 1‘02:.;_1 . 5' 433 : ._"J;, 133
Telr GHIR S asiosn 0828 - Gumsn0a10)
“Team with more Wills smokers - 1335 PR

4437 52,060
will fare better” (10.0%) 7). (0:005)
“You become. a better, cricketer -

if you smoke Wills” (12.6%)
Perceptions ‘about smoking':
Performance at sports — |
Smoking makes you ‘run faster

Smoking cnables you to catch - 2004
/- more catches (10.6%) 11 < L. (78/383).
Smoking gives you more strength’(7.9%); 1 22.57: |

) e b R R SR (59/26
Self image — il B
Smoking makes youmore manly {13

‘Smoking gives a mature image (164%) 2
Mental ability 315 S S In A :
:Smoking improves confidence: (94%)" 72019.45 e

¥

LN

Social image —- o

Smoking makes you feel:sich (16.7%) 156" EHT;00 5 o
| i s
Smoking makes me feel ‘liberal (14.4%) - 18.8"" 1542
i S R 171 8RA ) (3373 0.
N s e g al o P A Lok ) %
Smoking - gives a sporty image (9.6%) % 21ﬁ.83‘.‘,.;‘t‘\.‘f' 1203 eSS 29
- USSR E6/316), P RIGNTSD) S (0,

(Table 2). Among children with less than full knowledge, belief in 9 out of 10 wrong perceptions influenced
the initiation of smoking (p <0.01). Even among children who had full knowledge, such influence was highly
significant (p <0.01) for 7 out of the 10 wrong perceptions (Table 3).

To summarise the results in another way, the smoking initiation rate after the matches was only 2.04%
(13/636) in children having full knowledge about dangers of smoking and not believing in any of the false
perceptions vis-a-vis 7.8 % (48/618) among those with less than full knowledge but with no wrong percep-
tions and 20.55% (127/ 618) among those with less than full knowledge but believing in at least 2 of Wills
related perceptions and 3 of the smoking related perceptions.

The overall initiation rate among girls (7.33%, 130/1772) was less than that in boys (10.8 %, 348/3221).
Sex was not mentioned by 172 children. However, we found that belief in 3 out of 4 wrong perceptions about
Wills and in all but one (sporty image) wrong perceptions about smoking resulted in a similar relative
increase in initiation of smoking in both boys and girls.

Discussion

Sports sponsorship by tobacco industry is very effective in initiating smoking habit among children. A
total of 9.91% of 5165 of previous non-users of tobacco were initiated into the smoking habit after the series.
The brand promotion created by sports sponsorship by tobacco companies was so pervasive and persua-

(Continued on page 359)
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